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Ticketing Methods and Data Analysis
1. Name of Event: Art at its best exposé

2. Target Demographics: local residences of the area, local artists of the city, artists from other areas of residence, lastly invite celebrity artists if possible to grace the occasion. 

3. How did you determine your demographics:  look at the day of the week in which the event will happen preferably weekend, size of the auditorium or venue will also matter, marketing of the tickets, moderate and standard pricing of the cards, a famous artist gracing the occasion also attract a bigger audience?

4. Ticket Prices/Types/Levels: divided into four levels, namely orchestra level, loge level, first dress and second dress levels.
5. List and explain pricing at various levels:
Loge level: such tickets are sold online before the event at average and fair prices
First dress and second dress level: such tickets are sold at the entrance of the venue in cash as the audience enters the venue usually cheap.
Orchestra level: such tickets are sold online at high prices but for the acquisition of the best seats near the stage.

6. Holds/Types: theirfour levels of ticketing thus including orchestra level, loge level, first dress level lastly, second dress levels
7.   What types and where are they located?
Orchestra ticket seats are located near the stage of the performing audience. 
Loge ticket seats are located after orchestra ticket seats basically in the middle of the auditorium
First dress ticket seats are located after loge ticket seats 
Second dressticket seats are the seats at the furthest point in any avenue.

8. Variable Pricing: this is the price that should be set for any event being organized
9. Explain how you will implement it: it will only be achieved by setting a price that is in comparison with previous events held in the same nature of work. Hence the history of the said events will guide on setting a targeted average price framework.

10. What is your projected revenue for the event?
   Please show your formula using financial information given above
(x) (amount paid per person)*3,127)-$5,000+$10,000) = revenue acquired from the event.

11. Comments:
[bookmark: _GoBack]The event will be a success if all the stakeholders cooperate toward the achievement of a great event.
.
12. Mark up the PPAC seating diagram to help you create your narrative manifest
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